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Behind the evaluations of Computer Active are found the biggest in Greece technology prod-
ucts testing workshops, which offer a wide range of services and provide the magazine with the
testing results.

The applie rkshops testing procedures are p\anned on the basis of the products to which
they concerm, as ¢he basis of the needs of the respective client. The workshops apply 2
great range of tests among which the appropriate ones are chosen each time, while

the oncoming technologies are explored, so 23 new evaluation procedures to be produced.

The workshops apply an extensive range of penchmarks (measurement programs for the measure-
ment of the performance of the systems,the perip nerally, the technology products and
services)- They receive recognition all over i their developers
of the companies and the rea i i . programs
are completed by the latest games, i drive the modern computers to and give 2
clear picture of their performance.

How do we test in Computer Activel

Computer AtV presents in each issue the latest technology products, after having exarmnined them thoroughly,
measured them in regard to their performance and tested them in regard to their potent'\a\s, whether it concerns
PCs, applications or gadgets.

The presentation pages of Computer Active do not contain technical characteristics that may confuse the reader.
On the contrary, the text contains all the important for the user information, such as clear views concerning the
ease of use, documented presentat'\ons about the performance, possible problems during installation and unusual
system requirements-

Each product that is being presented in Computer Active is marked in @ scale from one to five, which is being
displayed with stars. Given that Computer Active has workshop facilities, we test thoroughly the products and we
are not... generous with the use of the ctars. Three stars show that @ product is good,wh'\\e four indicate that

it is impressive: For that reason, five stars and the Computer Active "BuY W stamp of approval are sure signs of
excellent quality and value for money.-

Star ratings and their meaning “Buy It!” stamp

Stars Description Computer Active ‘BUy 1 stamp of approval guarantees the

kR Excellent product’s high quality, a5 well as its high value for money: Only

R Worth it products that exceed the editorial team’s high expectations

GEES OK buy Us are awarded this mark after being tested: Given that Computer
ks Poor Active applies reliable rating methods, the “Buy iit!" stamp
- Awful means that we were impressed with the product that bears the

distinction and we think our readers wil too.The " Try [t stamnp

Rating is the equivalent for anything free of charge. The “Best on Test”
Each product is given a specific star rating to the following stamp is given t© the very good but ot that good 10 receive
categories: ] the “Buy 1t!" stamP products. It is used mainly to groupP tests,
« Easy use * Performance « Value for money ° Overall where readers want to know our suggestions for each product
(The price affects the Value for money and the Overall category-

—ea’é@gorjﬁon\y).
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pages 33-Market Zone

pages 531
Full Page 3.000,00 Full Page 2.300,00
Double Page Spread 4.900,00 Double Page Spread 4.000,00
Half Page 1.700,00 Half Page 1.300,00

| Double Page Spread 5.300,
Back Cover 4.900,00
st \nside 4.000,00
9nd |nside Front Cover 3.500,00
3rd |nside Front Cover 3.100,00
Font Cover Flap 3 pages) 9.500,00
Internal Flap 4 pages) 10.500,00
Facing Editorial (left) 3.400,00
3.400,00

Facing Contents

28cm

28cm

42cm /

— lm—
Dimensions: 21x28cm Dimensions: 42x28cm
Live Area: 40x26cm

Live Area: 18,5x26cm

28em————

HALF PAGE
VERTICAL

HALF PAGE
HORIZONTAL

—13,75 cm —

+—10,25cm— Jlem

Dimensions: 10,25x28cm
Live Area: g8,75x26cm

Dimensions: 21x13,75cm
Live Area: \8,5x\2,25cm

ed to meet the

activities, specially design!
st of these

The magazine can carry out various advertising
communication needs of each advertised company at any given moment.The c©

activities is set accordingly-




Full Page 1.800,00
Half Page 1.050,00
Quarter Page 750,00

Computer Active provides its readers with a furthers important means, in order to
make their final choice as far as technology products’ purchases are concerned. It isa
special advertising section in the magazine, called “Market Zone”.

Market Zone is a section which the reader can consult, in order to get complete
information as well as real street prices for as many technology products and services
as possible, since it works s a‘“‘shop window” where the advertised companies
(computer shops, software houses, €tc.) have an jmmediate contact with the reader.

Market Zone has specific format and specific appearance specifications:
. Advertisements are pubiished in right and |eft pages-
« The dimensions and page sections are specific, and are shown

at the following diagrams:

Dimensions: 17,5x25,5cm Dimensions: 8,5x25,5cmM

HALF PAGE QUARTER
HORIZONTAL PAGE

I

17,5cm

Dimensions: 17,5x8,5cm Dimensions: g8,5x12,5cm




DISCOUNTS

On technology related advertising insertions there is a special discount of 25% on the pricelist
In case of an intermediary advertiser, the above discount is reduced by 10%.

Established advertising agencies are given a discount of 20%.

Those who have a billed advertising presence in3 consecutive issues are given @ further discount

Those who have 2 billed advertising presence in5 consecutive 155Ues are given 3 further discount
of 5% on the total billed amount.

Those who have 2 billed advertising presence in8 consecutive 155Ues are given a further discount
of 10% on the total billed amount.

BENEFITS

Those who have 2 billed advertising presence in five out of seven consecutive 155Ues are given free space
equal to 1/5 of the last one.

Those who have made & billed advertising presence in eight consecutive issues are given free space equal
1o 3/8 of the last one.

NOTE: Those who have an advertising presence pigger than || full-page insertions within a year are given
discounts and benefits upon special agreement.

SURCHARGES
Al advertising insertions are charged with 10% advertising tax, payable by the advertised company-
Al advertising insertions are charged with 18% VAT,

PROGRAMM\NG - DEADLlNES

Delivery of insertion orders: 30 days before the circulation date.
Delivery of material: 20 days before the circulation date.
Delivery of insertion formats: 15 days pefore the circulation date.

PUBLlCATlON STANDARDS

Advertising insertions must be in compliance with the code of ethics of the Hellenic Advertising

Agencies Association.

The magaziné retains the right to refuse the pub\\cat\on of an insertion that does not respond

1o its look and feel,or is contrary to its principles.

In case an advertising insertion could be taken for the magazine’s editorial, the magazine retains the right to
putina prominent position the indication “Paid Insertion’”

The magazine includes advertising insertions in its planning only after having received 2 written order
called “Insertion Order”, signed by the customner o° the intermediary advertiser: Precise identification

of both the customer and the intermediary advertiser (Customer's Company Name,Address,Te\ephone,
Tax Registration Number, 1ax Registration Office) as well as a full description of the agreement

(Date of pub\'\cation, Number of pages: Size, Color, Spot Discount) must be included in the Insertion Order.
Any other form is not acceptable.

The cancellation of insertion orders must be forwarded in writing to the magazin€’s Advertising
Departrent 95 days before the issue’s circulation date. After the above deadline, the princ'\pa\ is charged
with the cost of the insertion according 10 the pricelist and is not entitled to any discount.

APPROVALS

The magazine always sends the advertising insertion (PDF file) to every customer pefore its printing, in
order to get his approva\.This is a standard procedure followed by the magazine for 2l advertising inser-
tions, even for the repeats.In order to follow this procedure: an instant reply to the magazine’s email to
{he customer is needed,whereb\/ his approval s asked. If the magazine does not receive an answer within
a specific period of time, it moves Of with the insertion’s printing, taking for granted that the insertion is
acceptable, and that it can get printed. In this case, the magazine s not responsible for any mistakes.




TECHNICAL SPEClFICATIONS

The magazine accepts advertising material only in digital file format, which <hould futfil the magazine’s file
requirements, as there are described pelow. The magazine disclaims any respons\b'\\'\ty if the printing ©
an advertising insertion presents any yariances, in €as€ the delivered advertising material doesn't fulfil the

magazine’s requirements.

FILE SPECIF|CAT|ONS

We require pC files,in one of the following formats:

cdr — CorelDraw

eps — Photoshop. \llustrator

af - Photoshop,300dpi resolution, CMYK,in real size (not smaller or bigge" than the size 10 pe printed)
indd — |nDesign2

pdf = High resolution file

FILE PROOFS
Files must be accompanied by lithographic proofs for the best possible printing.

Proofs coming from printers don't guarantee the results quality.
Ad\/ertisements that bleed, regardless of size, must have a 0,5cm porder all around.
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HIGH RESOLUT|ON PDF FILES
« We require composite CMYK PDF files created using Adobe Distiller 4 or 5.
Create a file narmned Job Options (to be p\aced in the Settings folder, within Distiller, and selected
when creating the PDF).
The PDF document ared chould measure the trim size of the advertisement plus 10mmM all around to
allow for registration marks and/or pleed. The example above s for a full page ad.
« The magazine is printed using the four color process (CMYK). If you have used Pantone oF custom
spot colors in your files, please make sure they are converted 10 {heir process equivalent.
NOTEThe color gamut of four color printing is limited.WVe cannot guarantee that all Pantone colors
used will be accurately matched when converted 10 {heir process equivalent.
« Files must contain all iIMages in high resolution, cMYK format. They should not contain any |PEG, RGB
images, or cOPY dot scan clements.We recommend saving Photoshop imMages as TIFF wherever possible.
« Al fonts must be embedded at Postscript stage: Files should not contain anyTrueT\/pe,
Open Type ©° Multiple Master fonts.
« Password of security options should not be applied to the files.
« When supplying more than one advertisernents, each oné should be saved as an individual PDF file.
As far as double page spreads are concerned, each page should be saved as @ separate PDF file.

|F THESE GUIDELINES ARE FOLLOWED CAREFULLY,THERE SHOULDN‘T BE ANY PROBLEMS

PROCESS\NGYOUR PDF FILES.
|F THERE IS ANYTHING INTHIS DOCUMENTTHAT NEEDSTO BE CLARIFIED, OR IFYOU JusT

NEED SOME HELPWITH THE INITIAL SETUPR, PLEASE DO NOT HES\TATETO CONTACT us.




